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The War of the Languages:
Metaphors of linguistic conflict in Catalonia

1. INTRODUCTION

Language conflict is highly visible throughout the Catalan-speaking areas, and is represented in
the press in a variety of ways. Alongside neutral and objective news articles, there are stories,
editorials, letters to the editor and other types of text which present the situation of contact between
Catalan and Spanish in ways that are more subjective, or even partial and manipulative, with the clear
intention of creating or shaping distinct ideologies. This essay applies the methodological frame of
Cognitive Linguistics, and especially the theories on conceptual metaphor and frames developed by
George Lakoff, to the analysis of newspaper articles published in Catalonia between 2006 and 2007.
The articles in the corpus deal with the use of Catalan in the socio-economic domain, with particular
focus on commerce and the restaurant and catering industry. A complete study of the corpus shows
that the predominant metaphor is A SITUATION OF LANGUAGE CONTACT IS A WAR. The metaphorical
expressions used in the texts present a conflictive linguistic situation and two almost irreconcilable
visions of the use of Catalan and Spanish that respond to two opposing conceptual frames.

1.1 The use of Catalan in the socio-economic domain

Before proceeding to analyse the articles, it will be useful to provide a brief description of the
socio-linguistic situation of the Catalan language in the socio-economic domain, drawing on a
recent study by Joan Solé Camardons (2009). Solé Camardons attributes three different roles to
language within economic activity: a symbolic role, a functional role and a service role. From a
symbolic point of view, language contributes to the identity of a company or an establishment;
from a functional point of view, it is used by employees and consumers as a way of understanding
each other; from the service point of view it can be used to create unity or to increase quality of
service, for example by choosing to adapt to the language of the customer.

In regard to the articles in my corpus, it is necessary to highlight the results from Solé
Camardons’ study relating to both the language use and attitudes of consumers as well as to the
oral linguistic competence of the professionals. The different studies and statistics examined by
Solé Camardons show that the use of Catalan in Catalonia reflects the percentage of habitual
Catalan speakers (around 50% of the population) and is most prevalent in financial
organizations (57.8%), while lower scores were obtained in big companies (45.9%), especially
in the metropolitan area of Barcelona, where it dropped to 36%. As far as attitudes to the
language are concerned, there are studies from 1995 which indicate that the majority of the
population (81%) displayed a neutral (32%), favourable (35%) or very favourable (19%)
attitude towards the use of Catalan in a socio-economic context, with only 19% having an
unfavourable (14%) or very unfavourable (4%) attitude; indeed, according to Joan Solé,
“Catalan acted more frequently as an incentive to the consumer rather than a repellent.”
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Although it is possible that recent increases in population flow and campaigns against the
use of Catalan may have contributed to alter these percentages, a qualitative study in 2006
reveals that general attitudes to Catalan are favourable. However, the majority of workers in the
customer service industry are inclined to give priority to the language of the customer, for the
most part rejecting the exclusive use of Catalan in labelling in favour of bilingual equality. A
2004 study indicates that 42.9% of restaurants did not comply with the Llei de Politica
Lingiiistica (Law of Linguistic Policy)! which holds that the use of Catalan should be observed
in all signage and menus. Additionally, in some arcas the percentage of people who declare
reading proficiency in Catalan is almost double the percentage of restaurants whose signage is
in this language (e.g. 61.2% as against 31.45% in Hospitalct de Llobregat).

Furthermore, the linguistic proficiency of workers varies considerably according to their
professional group. It is worth pointing out, for instance, that the professional group whose expected
use of Catalan is primarily oral, working mainly in customer service, exhibits a low or average
linguistic competence. This trend is probably on the increase and is higher still in Barcelona where
many immigrants work as waiters or in other roles that involve direct contact with clients.

Solé Camardons concludes that in the socio-economic domain Catalan “does not have a
clear majority public presence; rather it seems to be hidden or to be barely visible. In consumer
products advertising, business activity (such as conferences, journals and in-house
publications), labelling or customer service, the use of Catalan is much lower than the linguistic
capacity of both professionals and consumers.” Furthermore, in the restaurant and catering
industry, personal and customer service, which have been characterised in recent years by the
increasing presence of workers from other countries, there is found to be (i) insufficient
knowledge to be able to provide adequate service in Catalan, (ii) negligible consumer pressure
through explicit insistence on linguistic rights, and (iii) a general lack of effective mechanisms
to resolve certain types of linguistic conflict.

1.2 The corpus for analysis

The articles on which the present study is based were drawn from the Knosys database, created
and maintained by the Centre de Documentaci6 de la Secretaria de Politica Lingiiistica de
Generalitat de Catalunya [the Documentation Centre of the Department of Linguistic Policy of
the Generalitat de Catalunya] (http://www6.gencat.net/llengcat/cds/bdpremsa.htm).2 This
database held over 45,000 entries in 2009, and it includes newspaper articles about any subject
relating to language (above all Catalan), published since the year 2000. Figure 1 shows one of
the screens from the database.

1 This law was approved on the 7th of January 1998, under the Convergencia i Unié (CiU) government, but was implemented
for the first time on the 30th of January 2003 under the Tripartit government,

2 This essay is part of a wider data-analysis project developed for the Secretaria de Politica Lingiiistica. It is an extended
version of the work presented in Cuenca (2009), We thank the Generalitat for the support they have given to this research,
in particular Joan Solé¢ Camardons and Elena Heidepriem, from the Centre de Documentacio.
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Figure 1. The Knosys Database

A survey of all articles published between 2006 and 2007 led to the identification of 497 which
could be classified as falling thematically within the socio-economic domain; 100 were selected
for in-depth analysis. The articles were carefully chosen in order to reflect the different types
of events and opinions published in the daily newspapers in Catalonia and represent
proportionally the different journalistic genres in the corpus (Figure 2).3

Figure 2: Articles Analysed by Genre and Language

@ Spanish
@ Catalan

General Opinion News Letters Others
articles to editor

3 The distribution of the 100 articles largely reflects the proportion of different genres in the corpus of 497, as well as
responding to other variables such as the attitudes of the author and the language used (Figure 3). This is why there are
more articles in Catalan than in Spanish.
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The articles were drawn from a variety of daily newspapers in Catalan (Avui, EI Punt, Segre,
el Vallenc, Regié 7, Diari de Terrassa, Diari de Sabadell, Diari de Tarragona, Diari de Girona,
Diari d’lgualada, Diari de Vilanova, La Fura, ¢l 3 de Vuit, L'Enllag, Preséncia, El Pati) and in
Spanish (La Vanguardia, El Periodico de Catalunya, ABC, El Mundo, La Razén, El Pais, Epoca
Economista, Expansion, 20 Minutos Metro, La Majiana). All 497 articles were analysed and a
database was compiled with the most relevant features of the 100 articles selected. The detailed
study of these articles covered aspects of both content (topic, facts, data, arguments) and form
(headline, subhead, image). However, the main focus here will be on the rhetorical strategies
encountered: primarily the use of metaphor, but also simile and paradox.

The most frequent topics of the articles were: a) linguistic rights and bilingualism; b) customer
service, signage, customer information and labelling, both from the point of view of the customer
and that of the retailer or worker; and c) the actions of the Catalan administration, both in a
positive sense (such as campaigns, technological tools, conferences, prizes) and in a negative
sense (inspections and sanctions against traders who do not comply with the Law of Linguistic
Policy). In general, the articles deal with aspects of linguistic use related to commerce
(superstores or hypermarkets, small and large businesses, manufacturers) and to the restaurant
and catering industry. As far as the Catalan-language press is concerned, whilst there is coverage
of a wide variety of domains, the articles dealing with the restaurant and catering industry stand
out for the number of references made to the problem with customer service by poorly prepared
waiters, who are generally immigrants and who at times have little stimulus to speak or even
understand Catalan. The Spanish-language press usually concentrates on aspects related to
business and commerce, especially the so-called “linguistic fines”, alongside reflection of a
more general nature about bilingualism.

Along with the genre, subject matter and domain of the articles, it is also important to consider
the position adopted by the author, and how this relates to the language employed (Figure 3).

Figure 3. Author's Position and Language
P — l

19 Opositive

Oneutral
2 Enegative

Catalan Spanish

More than half of the articles written in Spanish adopt a negative position (19 out of 30), the
only neutral ones being from the Spanish-language press in Catalonia (Diari de Tarragona, La
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Mariana). In contrast, the Catalan-language articles are positive (38) or neutral (27) in the
majority of cases. The scarcity of articles written in Spanish that take a favourable attitude
towards the normal use of Catalan (2 out of 30 in Spanish, that is, only 6.6%, as against the
54.3% of those written in Catalan) shows that in Spanish the subject of language in the socio-
economic domain is used above all as an element of criticism and attack, a position that is most
prevalent in the ABC, La Razon and El Mundo newspapers.

2. METAPHOR AND IDEOLOGY

2.1 Metaphor in Cognitive Linguistics
For Cognitive Linguistics, metaphor is a pervasive linguistic phenomenon belonging to
language in general, not just literary language (Cuenca & Hilferty 1999; Cuenca & Ribera
2009). George Lakoff and Mark Johnson (1980) began this line of research in Metaphors We
Live By (1980) by formulating the Conceptual Metaphor Theory (see also Lakoff 1987; 1983;
1996; Johnson 1987, and Lakoff & Turner 1989, amongst others). Their formulation is an
alternative approach to that which Deignan (2005) defines as a “decorative” vision of metaphor,
which restricts it to literary language and poetic language in particular. From a cognitive
perspective, a metaphor is not an isolated, anomalous act with a purely rhetorical function, but
a strategy that pervades language and thought, and occurs in all languages and all types of
communication, since its central function lies in conceptualisation. This is the idea that
underpins the present study, for which metaphor can be defined as “the cognitive mechanism
whereby one experiential domain is partially ‘mapped’, i.e. projected, onto a different
experiential domain, so that the second domain is partially understood in terms of the first one”
(Barcelona, 2000: 3).
The internal structure of a conceptual metaphor involves three components, namely, a source
domain, a target domain, and a mapping process.
a) The source domain is the conceptual frame of reference that provides the concepts.
b) The target domain is the conceptual frame of reference over which the source domain
superimposes the concepts.
¢) Mapping is the process that activates the correspondences linking the source domain
with the target domain; these correspondences are partial, since they do not map all the
knowledge or the components of one domain onto another, but only certain aspects.

According to Deignan (2005, chap. 1), the main characteristics of metaphors are that they
structure thought and knowledge and are crucial for abstract thinking, they are based on
physical experience and are ideological. Building on these characteristics, a metaphor can be
characterized as follows:
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a) Metaphors structure thought and knowledge and they are systematic, that is to say, they
can be grouped together, and present an identifiable behaviour. Thus, a conceptual
metaphor usually has correspondences with more than one metaphorical expression or
linguistic metaphor and, similarly, if there is more than one metaphor for a single concept,
there will be coherence between them.

b) Metaphorical thinking is the basis for abstract thinking; in fact, as Deignan (2005: 18)
points out, some abstract concepts cannot be expressed other than metaphorically. The
source domain is always more concrete than the target domain, since metaphors are based
on physical experience. Emotions, for instance, are usually understood and expressed in
terms of physical processes (such as verticality or temperature). Thus, as an expression
of directional metaphor HAPPINESS IS UPWARD — SADNESS IS DOWNWARD, One can say “jump
for joy” (but not “sink for joy ") or “drown one’s sorrows” (but not “raise one’s sorrows™).
This correspondence can be related to the fact that expressions of happiness are usually
related to energy, upright position and movements linked to verticality (e.g., raising the
arms, smiling), whilst those of sadness tend to move downward (e.g., lowering a gaze,
the way a mouth turns down to show sadness).

¢) A metaphor involves a mapping between two domains. The mapping is always partial and
highlights relevant and compatible aspects between the source and target domain, as the
“invariability hypothesis” predicts.

d) Metaphors exhibit varying degrees of conventionality; some are very innovative, such as
poetic metaphors, others (traditionally known as dead metaphors) are fixed and speakers
are often unaware of their use. The latter, generally ignored by studies of rhetoric, are of
most interest to linguistics.

€) Metaphorical processes are sometimes imbued with cultural values. For example, a
conceptual metaphor such as A POLITICAL ELECTION IS A HORSE RACE (see Deignan, 2005:
27-29) belongs to an Anglo-Saxon cultural context, while A POLITICAL ELECTION IS A BULL-
FIGHT is probably exclusive to Spanish culture.

f) Metaphors transmit ideology and filter discourse. As Deignan puts it, “metaphors do not
directly reflect reality but filter it so that the metaphorical choices made by a speaker or
writer present a biased viewpoint” (2005: 125).

The latter feature proves the most interesting to explore following the approaches proposed
by R. Tolmach Lakoff (2000) and G. Lakoff (1992, 1996, 2004). Metaphors incorporate
the point of view of the addressor and, in this sense, they can be powerful mechanisms of
ideological manipulation. This is what George Lakoff (1992) shows in his article
“Metaphors can kill”, an analysis of the metaphor system used to justify the Gulf War in
terms of fairy tales (see also Lakoff 2004: chap. 5). The justification began with the basic
metaphorical process of personification by which a nation is portrayed as a person, turning
the invasion of a country into a kidnapping and the rescuers, in this case the USA, into the
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heroes who wish to save the victim. By using this re-framing mechanism, as shown
schematically in Figure 4, it soon becomes clear how the metaphorical process contributed
to present the Gulf war as a just action. Lakoff summarises the metaphorical process as
follows: “the basic idea of a just war uses the nation as a person metaphor, plus two
narratives that have the structure of classic fairy tales: the self-defence story and the rescue
story” (2004: 71).

Source Domain Target Domain
(Fairy tales) (The Gulf War)

Victim Invaded country: Kuwait
Villain Invading country: Iraq
Hero Third country: USA
Kidnapping Invasion

Rescue War

Figure 4. Metaphor: A WAR (THE GULF WAR) IS A FAIRY TALE

Similarly, the contents conveyed through texts such as newspaper articles or political discourses
are not pure images of reality, but are accompanied by opinions and points of view that may
be more or less explicit. The use of rhetorical figures traditionally associated with literary
language pervades all human communication and becomes a powerful means of ideological
transmission.

2.2 The war metaphor

One of the most commonly-used metaphors both in the press and also communication in general
is that which has war as its source domain. As Teruel observes in a study of newspaper headlines
referring to Catalan society, “the life and experience of individuals from this culture are
interiorised as a battle,” that is to say, “in our culture a large part of reality is conceived in
terms of war and confrontation. To win or lose seems to be, therefore, the main metaphor of this
(maybe every?) society” (1997: 263, translation). The war metaphor is found to be the second
most frequently encountered after that in which man is the source domain (118 as opposed to
152 out of 1000 headlines), and it is especially prominent in the fields of politics, society and
education (1997: 276).4 It is hardly surprising, then, that Teruel’s findings were confirmed in
the articles analysed in the present study, in which, as stated in the introduction, the main
metaphor is A SITUATION OF LANGUAGE CONTACT IS A WAR. In this warlike confrontation the
following components can be distinguished:

4 Chapter I11.3 “La interpretaci6. Analisi cognitiva” (‘Interpretation. Cognitive Analysis’) offers analytical tools, data and
more general reflections on the use of metaphors in the media, especially the Catalan press.
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a) The two sides are: people who wish to go about their lives in Catalonia using only
Catalan, on the one side, versus those who want to use only Spanish, on the other side.

b) The motives behind the confrontation are linguistic rights and obligations.

c) The battle field is, on the one hand, the street (in this case the space of socio-economic
relations) and, on the other, the Catalan Parliament where the ammunition is the laws.

d) The results of the battles are: inspections, sanctions, proposed legislation, complaints, and
other legal actions.

€) The aim of the confrontation is Catalan monolingualism (or in a more immediate and
realistic way, the possibility of being understood in Catalan) versus an asymmetric
Spanish/Catalan bilingualism that actually conceals Spanish monolingualism or, as
Moreno Cabrera expresses it, substitutive rather than additive bilingualism (2008: 114-
115).

Through analysis of a variety of excerpts from news articles which employ different aspects of
this metaphorical conceptualisation, this paper will now go on to consider how the war
metaphor and other related metaphors are articulated both from the perspective of those who
want to speak Spanish in Catalonia in the socio-economic domain and of those who want to
speak Catalan.

3. THE WAR METAPHOR AND LANGUAGE USE:
the Spanish speaker’s point of view

From a Spanish speaker’s point of view the situation of warlike confrontation is very prominent.
Those people who wish to use Spanish in Catalonia in socio-economic interaction tend to
present themselves as victims of linguistic discrimination and of persecution by the Catalan
administration, in particular the government coalition, the Tripartit:

Alcampo recibe presiones para catalanizar sus hiper (HL6)
[Alcampo is under pressure to catalanize their hypermarkets]

La desigualdad politica, la discriminacion de los ciudadanos por razones lingiiisticas, ¢l atropello
burocrético, la persecucion legal y la sancion econémica son el pan nuestro de cada dia en una
comunidad que se jacta de su civismo... (A11)

[Political inequality, discrimination of citizens for linguistic reasons, bureaucratic abuses, legal
persecution and economic sanctions are our daily bread in a community which boasts about its
public-spiritedness...]

5 The examples are followed by one or two letters and a number: the letters correspond to article (A), headline (HL) or
subhead (SH) and the number identifies the internal ordering of the articles analysed (see final appendix).
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...en cada empresa o comercio tiene que haber una persona que entienda el idioma o de lo contrario
también tiene la amenaza de ser sancionada (A 18)

[...in every company or business there has to be one person who understands the language,
otherwise they are under threat of being sanctioned]

...cl tripartito utiliza la inspeccion coactiva (A18)
[...the Tripartit uses coercive inspection]

Y en los colegios los nuevos apestados son los nifios castellanoparlantcs (A35)
[And in schools the new pariah are the Spanish speaking children]

They are victims and they “are afraid” of “retaliation”, so that it is only under exceptional
circumstances that they will report the persecution; in other words, they feel like an oppressed
minority amongst whom only a few heroes can be found.

Idiosincrasia gastronémica en castellano en las calles de Barcelona (underneath a photograph which
shows a restaurant placard with the names of the dishes in Spanish). (A13)
[Gastronomic idiosyncrasy in Spanish in the streets of Barcelona]

Hay miedo a denunciar (HL13)
[There is fear of reporting]

El se ha atrevido a denunciar su caso (A13)
[He has dared to report his case]

(The owner of La Valenciana) “preficre no hablar para no tener mas problemas” (A93)
[prefers not to speak out so as not to have any more problems]

To support their argument the articles usually include real testimony from victims of sanctions
who speak in the first person within the journalistic discourse.6 Such a focus on victims points
not just to a context of war but also to one of abuse, which is currently a very sensitive issue
due to increased awareness of cases of domestic violence in Spain. Thus, in the active
conceptual frame, it is presented as logical that the “victims” should defend themselves or be
defended by certain specific organizations, such as the Partido Popular (Popular Party, the most
important right-wing party) and Convivéncia Civica de Catalunya (Civic Coexistence of
Catalonia):

6 It is worth observing that, in contrast with the Catalan speaking perspective, the journalists adopting the Spanish
perspective do not comment on any other actual cases of “abuse” or “discrimination” than the fines they have received
for having resisted the law, particularly for not using Catalan in signage and information. There are no confirmed cases
of people not being served or having a problem when speaking Spanish as customers in the socioeconomic domain.




